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Meet Steve

• Founder: The Pearson Strategy Group, LLC

• Founder: Visionex Holdings, LLC

• 10+ years of research and consulting 

• Sole inventor of three US patents

• University of Texas at San Antonio, B.S.E.E.

• Mentor for Profit Movers and TechShop

• Officer: IEEE Power and Energy Society

• Reactor Operator on Navy sub
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Taken on US 12 east of Kooskia, Idaho (2016)
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Today’s Agenda

• Why you should search

• Patent research - background

• Patent research - DIY steps
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Why You Should Search

Just because the USPTO grants 
you a patent, this will not save 
you from having later legal, 
licensing, or valuation problems.
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Why Do 

Patent 

Research?

Patent research is the fastest, 

cheapest, best investment you can 

make when developing a new idea.

• Reduce your costs

• Find and create new ideas for 

improving your idea/product

• Raises your patent’s quality and 

valuation

• Assess your opportunity

• Expand your markets

• Weigh your risks

• Identify competitors/allies
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Patent 

Boundaries 

Can Be 

Murky

Charles O'Rear (Wikimedia) 
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Changing 

Landscape of 

Intellectual 

Property

“Annual Study of Intangible Asset Market Value” Ocean Tomo, LLC (3/5/15), used with permission

84%
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Litigation Risks

2013 Report of the Economic Survey IPSIC, used with permission

$1,000,000
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• 5 million patents/applications are published annually and 25% 
are in the US

• 18 month publication “lag” after filing is typical. Research 
today and then refresh at least every 12 months

• 2-3 years “pendency” to obtain a patent

A Few Patent Facts
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Patent Research - Background

• You can do your own patent research…but this 
is NOT recommended when making significant 
financial, product or legal decisions

• Patent research is a statistical exercise

• Know how much time you can devote

• Know how much risk is acceptable

• Keep notes!

http://www.pearsonstrategy.com/
http://www.pearsonstrategy.com/


WWW.PEARSONSTRATEGY.COM 

"Remember kids, the only 
difference between 

Science and screwing 
around is writing it down."

Adam Savage (2012); Adam Savage at Reason Event (Wikimedia)
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• Patentability (Novelty) - Look at worldwide IP, technology 
research, news, internet, etc.

• Freedom to Operate (Infringement; clearance) - Focus 
on US patents within the past ~20 years and US 
applications within past ~5 years.

• Invalidity (validity) - Look worldwide at anything predating 
the priority date of the patent you’re trying to invalidate

• State of the Art - Look at the most recent IP in a 
technology space to identify opportunities.

• Ownership - Insert company name here.

Common Prior Art Searches
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• White space - Identifies  
today’s opportunities.

• Green space - Identifies 
future opportunities.

Less Common Prior Art Searches

Life Cycle Curve, Krantzmh (Wikimedia)
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What is a Family?
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Family

Citations

1 Family Forward CitationsBackward Citations
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Title 

Page
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Description
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Claims
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Drawings
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Pros and Cons of Free Engines
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Patent Research - DIY Steps
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• Prepare

• Keywords, synonyms, foreign equivalents

• International Class Codes

• Develop at least three strategies 

(the “Search Sandwich”):

• Word only

• Combination

• Class code only

Methodology for Patent Searches

Document both 

searches

AND

results
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• Search from high level to detailed:

• Words: title, abstract, claims, description

• Class codes: section, class, subclass, group

• Check out interesting companies and inventors

• Check Forward & Backwards Citations of most related 
publications

• Repeat!

More on Patent Searches

Don’t forget to improve your design and expand your market!
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Why Search 

this way?

Word 

Only

Class 

Code 

Only

Word & Class 

Combo
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Using International

Class Codes
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Synonyms

• English: Two OR many OR several OR plural OR (more 
than one) OR multiple OR multiplicity OR concurrent OR 
redundant OR couple OR join OR linked OR banded OR 
coherent OR combined OR consecutive OR unified OR 
adjoin* OR several OR plurality OR array OR assortment 
OR collection OR group OR grouping OR assembly

• Non-English: dos, deux (French), zwei (German), due 
(Italian)
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EXAMPLE: Adjustable Ring
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The number of results 

shown is  small; 

expect more when 

you search.
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Tracking Results
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Sample Tracking Results 
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Citation Searches
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When 

are You 

Finished? 

You’re not finished if:

• If you don’t find at least one 

highly related publication, AND

• No additional relevant 

publications are found after 

reviewing ALL forward and 

backward citations for your most 

relevant publications.

Don’t forget to search non-IP resources 

(not covered in this presentation)

http://www.pearsonstrategy.com/
http://www.pearsonstrategy.com/


WWW.PEARSONSTRATEGY.COM 

Questions?

steve@pearsonstrategy.com

512.466.1450

@PearsonStrategy

11412 Silmarillion Trail, 

Austin, Texas 78739
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